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Cooperation Award





The Best Culture Project – APPLICATION FORM 

	Please send the completed form and photos via e-mail to LeaderTNC@maainfo.ee
Deadline for submission is 17th May 2013
Information: www.maainfo.ee/LeaderTNC
You can apply your project only in one category. If the project seems to be suitable for more than one category then please choose the category that fits the best.


Examples of transnational cooperation projects expected to apply in this category are: 

Projects which have supported cultural development in the fields of art, handicraft, theatre, music, dance, folklore or heritage protection; 

Festivals, exhibitions or other cultural events;

Research or publications in the field of culture;

Business development in the field of culture.

GENERAL INFORMATION

	Title of the project

	MEDIEVAL FESTIVALS

	Information on the transnational cooperation project

	Start date:
	01.05.2012
	End date if completed, or the current stage:
	31.10.2013 
Currently running

	Duration of the (planned) actions in months:
	18
	Total project budget (in EUR):
	137959 (approved so far)
287 959 (all partners estimated)



	Countries involved:
	5
	Number of partners:
	6


	List of participating partners (LAGs and other organisations involved)

	Lead partner: 
	Country:
	Project location:

	LAG Pärnu Bay Partnership 
	Estonia
	Pärnu County

	Partners’ names:
	Country:
	Project location:

	LAG Karhuseutu 
	Finland
	Satakunta Region

	LAG “Darīsim paši!”
	Latvia
	Kurzeme Region, Kuldiga

	LAG Pays Ruthénois 


	France
	Département Aveyron, Midi-Pyrénées

	LAG ADRITEM
	Portugal
	Aveiro (larger Porto) Region

	LAG ADIRN
	Portugal
	Ribatejo Norte Region


	Project contact: (in Nordic-Baltic region)

	Title (Mr/Ms) and name:
	Mr Toomas Abel
	Name of organisation:
	LAG Pärnu Bay Partnership 

	Position in the project:
	Co-ordinator
	Address of organisation:
	Ringi 1A, Audru, Pärnu County, Estonia

	E-mail:
	toomas.abel@haademeeste.ee
	Telephone (inc. country code):
	+372 5024 903

	Languages spoken:
	English, Estonian
	Project website:
	http://www.hansamarkkinat.fi/default2.asp?active_page_id=1096 



	Person submitting project (if different):

	Title (Mr/Ms) and name:
	
	Name of organisation:
	

	Position in the project (if any):
	
	Address of organisation:
	

	E-mail:
	
	Telephone (inc. country code):
	

	Languages spoken:
	
	Website:
	


Description of the project 

Summary of the project (up to 100 words)
	LAGs of 6 European countries are working together communicating their cultural heritage through emerging field of interest for many European people – Middle Ages. Preparing for, participating in, visiting Medieval Festivals in partner regions are the most important activities. Local heritage and history research, seminar presentations, practical exchange of experience in organising large cultural events are also important outcomes. Medieval cultural heritage as a tool for developing tourism in partner regions is investigated, as well as involvement of young people in handicraft, event management, musical, theatre and other practical self-expression opportunities – with possible source of future income as a perspective.



Shared Objectives
Need for the project and background: Why the project was started, who developed the idea, what kind of targets the project has or is expected to achieve and the main target groups? How the international dimension added value? (up to 100 words)
	Main objective of this project is to enlarge the field of activity of rural people communicating medieval heritage as a rich and attractive source of handicraft skills, cultural events, local food, etc. between partners from different European regions - with rich medieval heritage (Portugal, France) and those discovering the subject (Estonia, Finland, Latvia). There was an urgent need to add international approach to existing medieval festivals and creating new attractive cultural and historical heritage related events for local stakeholders (artisans, musicians, cultural and heritage societies) – to increase culture tourism potential in participating regions and thus provide more opportunities for local people. 



Main Joint Activities
What kind of actions took place and where?  Please include both - the joint and individual actions - which were undertaken by the partners. (up to 200 words)

	1. Preparations for festivals – heritage and cultural studies, costume workshops, traditional (medieval) handicrafts workshops – individual activities co-ordinated between partners. 
2. Organising Medieval Festivals, hosting partners at the festivals organised by local partners, visiting partners’ festivals with innovative and attractive input (medieval culture of Northern and Western Europe, cultural heritage of peasants and noble people at Middle Ages, exchange of new medieval-style handicraft skills, medieval competitions, games, demonstrations of traditional labour and fighting methods. 

3. One day during every festival is dedicated to Leader projects visits.

4. Common activities during the festivals – medieval camp if possible, medieval banquet animated by partners’ musicians and actors, seminar on heritage, historical and cultural subjects.

Festivals organised and planned:
1. Hanseatic Days in Pärnu, Estonia, June 2012  http://hansa.parnu.ee/index.php?id=9
2. Medieval festival in Kuldiga, Latvia, July 2012,  http://www.kuldiga.lv/?cat=529&period=day&day=21.7.2012 

3. Medieval Hanseatic Market in Ulvila (additional event), August 2012 http://www.hansamarkkinat.fi/default2.asp?active_page_id=1096 
4. Medieval Festival in Santa Maria da Feira, Portugal, August 2012 http://www.viagemmedieval.com/
5. Festa Templaria in Tomar, Portugal, May 2013 http://www.festatemplaria.pt/tomar.html
6. Médiévafolies, Sauveterre de Rouergue, France, June 2013 . http://www.sauveterre-de-rouergue.fr/diffusio/fr/agenda/agenda/sauveterre-de-rouergue/medievafolies_TFO152987703888.php
7. Medieval Hanseatic Market, Ulvila, Finland, August 2013  http://www.hansamarkkinat.fi/default2.asp?active_page_id=1096
By agreement partners will do their best to send and host 10 persons from all partner LAGs.  



Results and Transferability

What was achieved? What is the added value of the project? Can the results or methodology of the project be used by others? Will the project or actions started during the project continue after completion? (up to 100 words)
	1. Larger and deeper knowledge about European medieval heritage – handicrafts, costumes, music, games;

2. 4 medieval festivals organised by partner LAGs or local partners (2012). 

3. Attractiveness of medieval festivals enhanced by input of partners from different European regions;

4.  New skills and methods obtained by artisans, craftsmen, event organisers;
5. Popularity of medieval style can be used as a tool for new tourism attractions and events in Baltic, Nordic and Western regions of Europe.

6. All participating LAGs and local partners will continue their medieval festivals on higher level, using obtained skills and involving artisans, musicians from project partners’ regions. 



Lessons learnt 

What new experiences were learnt? Were there any educational aspects? (up to 100 words)

	1. Baltic and Nordic partners have learned about the popularity of medieval topics in Western Europe and all the opportunities to offer specially designed and developed products and performances to large (often well-off) audience, to increase possible income for their stakeholders;

2. Different rules of TNC financing have caused different possibilities of partners;

3. Medieval topic has proved to be a strong motivator for all partners to stay in the project – even without TNC project financing; alternative resources were/will be used;
4. Precise agreement between partners will support them in planning and remove misunderstandings with sharing tasks, expenses, event programming.



Why the project should receive the award.

1. Benefits for cultural development and the exchange of cultural experiences 

How have the regions, organisations and stakeholders who participated in the project benefited? (up to 100 words)

	1. Event organisers have got lots of new ideas and experiences of using medieval heritage as potential attraction of local people and tourists;
2. Artisans have obtained new medieval-style skills to enrich their choice of products for sale at markets and events;

3. Knowledge of different approaches to medieval subjects communicated between NGOs, cultural and heritage societies;

4. Different attitudes and working methods of different regions of Europe experienced – for more effective cooperation in future;

5. Young people involved with their skills used in new ways, to invent and organise own events, handicrafts, products for providing to local customers and tourists.



2. Transnational Cooperation and Partnership 

How has this project promoted cooperation and partnership locally and transnational? What kind of stakeholders groups were involved - during and/or after - the project? (up to 100 words)

	1. All partner LAGs have involved local partners – NGOs, entrepreneurs, volunteers, culture groups, youth societies;
2. Medieval Festivals have been/will be promoted for potential visitors and customers using international participation in actual programmes – artisans, performers, presenters from partner LAGs;
3. Event organisers, craftsmen and artisans, culture groups – including young people were/are involved; local small entrepreneurs are motivated to develop their products and services;
4. Project partners from different parts of Europe – Nordic, Western, Baltic regions – join their competences and capabilities to overcome differences in financial possibilities, attitudes, national rules.

5. Common events and activities break possible cultural and historical barriers. 



3. Level of innovation

What was new or innovative about the project? This could be a unique or specific new action, solution, result or effect. (up to 100 words)

	1. For Estonian, Finnish and Latvian partners medieval topics have been less used before the project, while French and Portuguese partners can use new approaches, themes, methods in organising their traditional festivals;
2. Medieval style is new for many of the stakeholders although medieval heritage is a wide-spread field of activities in many countries of Europe;

3. Authentic medieval style and modern approaches to it, noble and rural culture (early folklore) of Middle Ages have been successfully mixed and joined together at project events. 

4. Involving non-traditional performers and artisans from partner LAGs will increase interest and tolerance of “orthodox” medievalists.  



4. Impact on regional development

What are the positive effects of the project for those who participated, particularly partners in the Nordic-Baltic regions?  (up to 100 words)
	1. Communication of the medieval heritage helps participating people from Nordic-Baltic region to better understand the role and historical background of Western Europe (and vice versa) in forming common opinions and attitudes of nowadays Europeans;

2. All participants will be better prepared to organise events and offer products for sale and services better meeting the needs and interests of tourists coming from partner regions.

3. Enlarging the horizons for rural people, including youth: new ideas for increasing income, even creating part-time or seasonal jobs.
4. Activities and events of this project are often organised outside towns, promoting opportunities of rural lifestyle. 



5. Any other elements of the project which might be interesting?

	Project information in RDP Projects Database:

http://enrd.ec.europa.eu/policy-in-action/rdp_view/en/view_projects_en.cfm?action=detail&backfuse=jsview&postcard_id=8620
Participants of the project have shown their capability to perform very different tasks eagerly and with good results even without previous experience in medieval context. 
Medieval topics and styles in handicrafts and performing arts may be a rich source for rural people in Nordic-Baltic region to sell their products and services in Europe if we use effectively all opportunities to learn and practice in the right way during this project.
By partner agreement no separate web page will be opened for the projects, LC Ulvila has hosted the project on their homepage.



PHOTOS

Please send at least 5 photos (minimum 1000 Kb) of project activities separately to an e-mail: LeaderTNC@maainfo.ee. Please give every photo a title, location, date and the name of thephotographer. In case the photos are too big for sending by e-mail, then you should contact organizers to get some additional instructions for uploading them.

Please note that organisations including the Rural Network Units may use these photos free of charge in the publication of information on nominated projects, on the competition website, in the best practice databases and in presentations about the competition. Photos will be not used for commercial purposes. 

Collected information 

Provided TNC project Information will be used only for competition purposes. It may be used in the publication of information on nominated projects, on the competition website, in the best practice databases and in presentations about the competition. Personal information will be kept confidential.

