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PARTNERSHIP OFFER

Topic / Title of the Proposed Project

Discovering Central Europe
Local context

The Local Action Group Dunajec – Biała is located in the South of Poland. It covers the area of 388 km2 and it is inhabited by 48 thousand people. The whole area is mainly of agricultural character. The region offers a magnitude of local attractions such as historical monuments and buildings, unique examples of flora and fauna, local folk traditions as well as natural attractions such as rivers, unspoiled woodlands and forests, mountains which provide a splendid scenery for various types of sports and outdoor activities.
Summary of the project idea

The idea of the project is to establish a collaboration between LAGs located in Central and Eastern Europe in order to develop a common marketing strategy which will subsequently be launched. The strategy will aim at promoting the whole Central and Eastern EU region as a unique holiday destination. 
Most of the regions in our part of Europe, especially rural, despite their beautiful landscapes and unique holiday potential are invisible to significant tourism markets due the substantial expense, which is required to afford a successful advertising campaign. Therefore we feel that joining forces will enable us not only to exchange experience and facilitate development of a competitive holiday product but most of all it will allow us to develop a mutually successful marketing strategy. 

We feel that nowadays Central and Eastern Europe presents a considerable tourism potential taking into account climate changes and natural catastrophes (tsunami, earth quakes etc) which affect mainly traditionally frequented  holiday destinations (tropical countries etc).  It is time we exposed our regions’ potential more professionally in a manner capable of attracting more tourists. 

Aims and activities

The aim of the project is to set up an international collaboration between LAGs in Central and Eastern Europe. Preparatory visits will be organized during which the participants will discuss their approaches and views. The strategy of developing  a competitive tourism product and supporting small, local enterprises will be devised. The marketing strategies will be established. 
Objective

There are four objectives of the project:

1. To establish a strategy for developing a competitive tourism product and a scheme of supporting local enterprises in marketing of their products.
2. To create an advertising strategy promoting our products.

3. To set up Local Tourism Offices, which will support small, local business in the process  of developing original, competitive products and promoting them.

4. To launch a website which will serve as an advertising tool and communications forum.

Who are we looking for

LAGs from Central and Eastern Europe 

Contact details
jan.czaja@dunajecbiala.pl
