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PARTNERSHIP OFFER
Topic / title of the proposed project

AgroTurPromo - Promoting tourism in rural areas
Summary of the project idea
The aim of the project is to establish an international and regional collaboration between organizations working towards development of solutions for small and micro scale tourism. The scope of the project covers tourism enterprises located in rural and underdeveloped areas.  

Local context

Our Local Action Group operates within a rural area which is dominated by small tourism orientated enterprises such as farmhouses, guest houses etc.  offering accommodation and catering. The region offers a magnitude of local attractions such as historical monuments and buildings, unique examples of flora and fauna, local folk traditions as well as natural attractions such as rivers, unspoiled woodlands and forests and mountains which provide a splendid scenery for various types of sports and outdoor activities.   
However, due to the fact that in our region tourism is not yet transformed into a well developed industry local business cannot afford expensive advertising campaigns. This results in the region being invisible to the larger public, we are currently aiming to support local businesses by helping them develop marketing strategies and competitive, unique holiday offers.
Aims and activities

The project aims to launch a partnership between organizations of similar profile with the prospect of organizing a preparatory visit, which will enable participants to exchange ideas and know how, share good practice, combine forces and discuss facilitating tourism product and services development.
Objective

There are two objectives of the project:
1. To set up an online database which will accumulate tourism products and services offered by small enterprises in all participating countries. The online service will serve as an electronic tool for holiday makers to look for unique, specialist holidays. It will also provide a medium for small enterprises to advertise their offers and exchange know how.  Within the project also a multimedia guide will be produced. It will be incorporated into the tourism product. The multimedia guide will be used by tourists to enrich their sightseeing experiences and inform them about the diverse local attractions.
2. To install regional tourism offices which will provide small enterprises with professional advice and will facilitate the process of developing the product and services offered locally into a competitive and visible brand. The local tourism offices set up by all of the participants will retain working relationships and will continue to cooperate with the aim of further developing promotional strategies and the product.

Who are we looking for
LAGs from all of the EU member states

Spoken language English

Contact details 
jan.czaja@dunajecbiala.pl

       http://www.youtube.com/watch?v=3Xnxw17m02A
